BRAND VISUAL REAL ESTATE COMMUNICATIONS PHOTOGRAPHY ~ APPENDICES
IDENTITY IDENTITY

BRAND IDENTITY 5
| Brand voice & Tone of voice 6
| Effective communication is crucial 7
VISUAL IDENTITY 8
| Logo 8
| Colour 17
| Typography 24
[ lcons 26
| Programme logos 27
REAL ESTATE 28
| House style manual 28
| Customer Guiding System 36
| Partnership signage 50
| EV-charging points manual 55
| Mobility Hub signage manual 62
I A1 frames 94
STATIONARY 96
| Digital stationary 96
| Printed stationary 98
COMMUNICATIONS 103
| Guidelines 103
| Conventions for visuals and the logo 113
| Tone of voice and Writing guidelines 114
| Corporate English style guide 121
| Tools 128
| Marketing Communications Code 130
| Tone of voice 131
PR 132
| Press / Media protocol 132
| Guidelines 134
PHOTOGRAPHY 138
APPENDICES 156
GLOSSARY 161



BRAND REAL ESTATE STATIONARY

IDENTITY

VISUAL
IDENTITY

COMMUNICATIONS

PUBLIC PHOTOGRAPHY  APPENDICES

RELATIONS

TYPOGRAPHY

Primary typeface

The typeface used for Q-Park's Brand Identity is Futura
T. This typeface must be used for all communication.
We use:

| Futura T 11pts

| Line spacing 1.5'

I Futura T Demi for emphasis.

Futura T makes an efficient and clear impression.
The design principles are non-decorative; it is a
business-like, easy to read, no-nonsense typeface. If it
is not possible to use Futura T, use Arial.

Download Q-Park fonts - Futura T & Futura T Demi
Futura T

Note: Only Futura T, Futura T Demi and Arial
are permitted.

In all Q-Park expressions, whatever the medium, the
word and letter spacing may not be adjusted in any
way, nor may the letters be widened, narrowed, skewed
or modified.

Do not use bold in Futura T for emphasis as this variant

following visual shows the alignment differences (the
bold number jumps too far to the left and is no longer
aligned with the others), this may be confusing for
readers, especially when tables become more complex.

Figure 30: Futura T Demi vs Futura T Bold
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For emphasis in running text, you may use italics or
Futura T Demi, however, do not underline text that will be
read online or on screen because underline is reserved

of the typeface does not space evenly. Instead use the  for links.
Futura T Demi typeface which is naturally ‘bold’. The
Figure 29: Typeface Futura T
BCDEFGHIJKLMNDO RSTUVWXY Z sk
abcdefghijk! mno q s tuv w x vy z
BCDEFGHIJKLMNDO STUV WXY Z wedim
abecdefghijk!l mno qrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXY Z pen
abcdefghijklmnopgqrstuvwxyz

! Providing space is what we do, in our parking facilities and all other interactions with our customer groups; parking space supports the motorist, well-spaced

copy supports the reader.
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Secondary typeface

The secondary brand typeface is Arial 10pts and is

used for:

| Documents which are sent in digital form to
third parties;

| When Futura T is not available on the computer.

Text columns are preferably evenly spaced. Word and
letter spacing may not be adjusted in any way, nor may
the letters be widened, narrowed, skewed or modified.

Arial

The Arial font is supplied by default with Windows and
Apple computers and is therefore always available for
recipients of Q-Park documents.

Figure 31: Arial typeface

ABCDEFGHIJKLMNOPQRSTUVWXY Z regiar
abcdefghijklIlmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXY Z regiorioic
abcdefghijklmnopaqrstuvwxXxy?zZ
ABCDEFGHIJKLMNOPAQRST VWXYZ o
abcdefghijklImnopgrstuvwHXxyz
ABCDEFGHIJKLMNOPQRSTUVWXY Z s
abcdefghijklmnopgqgrstuvwXxys?z
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