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Trqnsparency Figure 46: Clear lines of sight - open concrete wall with

Clear lines of sight and social safety

I Minimise construction: clear span, less columns,
concrete walls with openings.

| Avoiding fire compartments or
realised with good transparency.

I Glass doors in public areas and lifts.

Figure 44: Clear lines of sight - open concrete wall

glass element

Figure 47: Clear lines of sight - glass doors in
public area
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Lighting concept

Mechanical and electrical (M&E) installations have a
major impact on the design and experience in the

parking facility.

Good coordination of M&E installations

is essential » lighting concept is an

important element.

Lighting concept to achieve good light level

and uniformity.

| Light fittings run parallel to driving aisles
at the front of the parking spaces.

| Lighting to be the lowest technical instal-
lation.

I Light fittings in LED with a standard
light colour including an intelligent

management system.
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